THE AIM OF THIS BOOK IS TO
PROVIDE AN INTRODUCTION TO
THE IMPORTANT AREA OF RESEARCH
IN GRAPHIC DESIGN PRACTICE, AND
TO EXPLAIN THE KEY TERMS AND
THEORIES THAT FORM THE BASIS
OF DESIGN THINKING.

VISUAL RESEARCH FEATURES A
RANGE OF PREVIOUSLY UNSEEN
CASE STUDIES WHICH HELP THE
READER TO UNDERSTAND HOW THE
USE OF RESEARCH METHODS CAN
FORM THE BASIS OF A RIGOROUS
AND EFFECTIVE APPROACH TO
VISUAL COMMUNICATION AND
DESIGN PROBLEM SOLVING.
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