Design & Emotion Moves is an edited collection of papers presented at the 5th
international Design and Emotion Conference in Gothenburg, Sweden. In spite
of the wide variety of angles and approaches, all authors share the basic propo-
sition that in order to understand users (or consumers) and their behaviour, one
must understand the affective responses that are involved in the processes of
buying, using, and owning products. The book should appeal to anyone inter-
ested in understanding emotions involved in human-product relationships, and
in techniques that can help utilising these insights in design practice.

Lee

Abbott

pleasant
emotions

sensorial
experience

brand /
identity

dynamic
interaction

Martin-Juchat

SBN 1-443

I“““ H “ l

978-1-4438-0016-7

-S-

uoss)Jey suuyliely 1 dig uea usolsp ‘1ewse( J818ld Ag paiipe

Selg

oW ) Us

SOAO|A UO

CSP

design
application

experiment/
field work

assessment/
measurement

design method
and approach

m

model /
theory

edited by

Pieter Desmet,
Jeroenvan Erp &
MariAnne Karlsson



