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EU Claims Regulatory Framework

O Cosmetic Regulation (EC) 1223/2009: Article 11(2)(d) & 20

O Commission Regulation (EU) No 655/2013

O Directive 2005/29/EC on Unfair Commercial Practices
[ Directive 2006/114/EC on Misleading and Comparative Advertising
O International Chamber of Commerce (ICC) Code of Advertising and

Marketing Communication Practice

O Other national codes exist
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O Non-profit organisation based in Brussels representing
the advertising industry in Europe

O Examined compliance with EU claims regulatory
framework

O Assessed implementation of Cosmetics Europe Charter
and Guiding Principles - June 2012

O Independent audit by SROs belonging to EASA
O 6 countries: France, Hungary, Italy, Poland, Sweden, UK
O 577 television and 1,284 print advertisements

Compliance with Commission Regulation No 655/2013

(N=1,861)

m91% (1702) In compliance
6% (108) In breach

3% (51) In doubt - Not
assessed

The European Advertising Standards Alliance (2015)
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Type of breaches of Commission Regulation No 655/2013
(N=128 features in 108 ads)

Informed decision making | 5%

Fairness | 5%

Honesty |ssss—"Gd 13%

Evidential support 51%

Truthfulness 20%

Legal compliance  [hwsdl 6%
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The European Advertising Standards Alliance (2015)

Best Practices for Current Claims

CTPA/ASA Building Blocks

The tlass of the
claim
The level of evidence
The quality of any supporting information

Cosmetic, Toiletry & Perfumery Association (2008)
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Free-from

X Five Swedish advertisements used
denigrating ingredient claims such as
‘paraben free’ easa (2015)

J Information for ethical/religious

sensibilities A
...
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Animal Testing

X Eight Italian advertisements claimed
mere compliance with legislation such
as ‘not tested on animals’ easa (2015)

/ Company philosophy statement
regarding animal testing and Cruelty
Free
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Sun Protection

X Two Italian advertisements created the
impression that their sunscreen products
could provide complete protection from
UV radiation easa (2015) ;

J Simple, clear and standardised
protection and usage claims

Best Practices for Current Claims

Sun Protection

Cosmetics Europe Recommendations

N®23: Important Usage N?25; Use of
and Labelling Appropriate Validsted

Instructions for Sun Methods for Evaluating
Protection Products, Sun Product
2008 Protection, 2013




Establishment of an authorisation procedure?
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Thank You For Listening!
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http://www.arts.ac.uk/fashion/courses/integrated-masters/msc-cosmetic-science/
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