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Appendix A

Visual mapping
activities
This section provides further documentation on several

mapping activities done to make sense of the research
contextual review.
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COMMUNICATION DESIGN AS AN EXPANDED FIELD OF PRACTICE.

A.1 Exploring a framework for communication design practice

The literature review revealed no clear framework to produce communication design within an‘expanded
field’ of practice. This mapping activity was an attempt to draw together a framework to take into practice
and explore ways for communication design to amplify the qualities of sustainability. This development
of this structure was informed by Frascara (2004, 2006) description of components of communication
design that should be considered in practice (Figure 1). This activity served to design a bases for the
“discovery tool” as part of Define stage of research.

Figure 1 Structuring a framework for communication design practice based on Frascara (2004) (2006).
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A.1.1 Defining the expanded practice of communication design

Following the previous activity, this one focused on desconstructing a typology for the expanded
practice of communication design (Figure 2). The contextual review revealed different definitions of
communication design from various authors. This provided a scope to understand the nuanced meaning
of expanded practice in the discipline. In order to make sense of the definitions gathered and to draw
boundaries around the concept | picked apart these definitions of communication design. The terms
found were taken apart into keywords. These keywords were then used to describe the communication
design works focused on sustainability (described in thesis section review of contemporary practice).
These keywords were clustered in groups that described a particular aspect of communication design
(Figure 3). Here some interesting insights appeared as | began to unpack the different components that
make up a work of communication design.

Figure 2 Using the keywords to describe each project.
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COMMUNICATION DESIGN AS AN EXPANDED FIELD OF PRACTICE.

Figure 3 Third attempt to cluster the keywords into groups
and finding common themes.
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Figure 5 Example of communication design project“Museum
of Water” by Amy Sharlocks described using the keywords
extracted from literature.

Figure 4 Clustering keywords extracted from literature that
describe the expanded practice of communication design to
examples of projects.
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COMMUNICATION DESIGN AS AN EXPANDED FIELD OF PRACTICE.

A.1.2 Review of practice: scope in communication design for sustainability

This mapping activity was done as background to the review of contemporary practice with a focus

on sustainability. Having gathered examples of communication design works focused on delivering
messages of sustainability, this map was a way of organising those examples (Figure 6). It displays a
scope, ranging from those with a focus on graphics to those with a focus on systems and participation of
public. The relevance this exercise was to understand the different communication design modes used to
communicate sustainability. It was necessary to situate my own practice in this landscape. This activity

also served to bring out the communication strategies explained in the thesis.

Figure 6 Landscape of communication design practices on
sustainability.
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COMMUNICATION DESIGN AS AN EXPANDED FIELD OF PRACTICE.

A.2 Mapping sustainable food initiatives with qualities of sustainability

This activity was done to identify what types of sustainable food initiatives the research should select.
All of these initiatives in the matrix were practical and innovative examples happening in the field of
sustainable food initiatives. First, | covered the literature to check if these sustainable food initiatives as
examples were social innovations. Second, | was interested to know what they are doing to communicate
their qualities of sustainability.

The axis plots a set of sustainable food initiatives that have:

- Bottom up approach versus a top down approach (Figure 7).

- Activist disruptive approach versus an organisational approach (Figure 9)

- Visual storytelling versus experiential approaches to communication (Figure 10)

- Which display which qualities of sustainability? (Figure 8)

- What focus in terms of sustainable food production, distribution, waste innovation? (Figure 11)

It revealed an initial framework of the characteristics of these initiatives in terms of how their activities,

what qualities it fosters, and how they communicate it to the public.

Figure 7 Examples of sustainable food initiatives plotted on

axis to find common themes.

on g

1 For the description of selection process of participants refer to thesis section 3.6 Selection of Participants.
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Figure 8 From observation and examples collected, this activity
maps food initiatives display which of the sustainable qualities
(Manzini, 2014)

Figure 11 What focus in terms of sustainable food production,
distribution, waste innovation?

Figure 9 Organisational approach versus activist disruptive Figure 10 visual storytelling versus experiential approaches to
approach. communication.
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COMMUNICATION DESIGN AS AN EXPANDED FIELD OF PRACTICE.

A.2.1 Communication design approaches of the sustainable food
initiatives - overview

The food initiatives selected to be participants were chosen based on the criteria explained in thesis
section selection of participants. Initiatives were not chosen based on their communication design.
Through the field work and preliminary conversations | gathered insights on how a sample of sustainable
food initiatives communicate about their qualities and their activities. The purpose was to extract from
them a set of effective working practices. This content gathered was plotted on the same scale of

‘expanded practice of communication design’ created to map the designers practices (Figure 6, p.14).

This was relevant towards the aim of the research because it raised questions. What has been found that
the food initiatives are doing that communication design works are not doing, and vice versa? How are
the communication design approaches of the food initiatives delivering the qualities of sustainability

framework (described in thesis section qualities of sustainability).

Figure 12 Plotting communication practices of sustainable
food initiatives in the same scale of expanded practice of
communication design.
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QUALITIES OF SUSTAINABILITY & COMMUNICATION STRATEGIES FRAMEWORKS

A.3 Cross-correlation: communication design framework & qualities of
sustainability framework

The objective of this mapping activity was to find a potential relationship between the communication
design framework (developed from activity Figure 1, p.10) and the qualities of sustainability
frameworks described in the thesis (Ben-Eli 2011, Walker, 2013, Manzini, 2014).

The top sections display the communication design framework and the bottom the qualities of sustain-
ability frameworks. The boundary in between shows the communication strategies identified in the
conversations with designers (described in thesis section “conversations with designers”).

Figure 13 Iteration one cross-correlation communication
design frameworks and qualities of sustainability frameworks.

DOWAW

i:

fRACT\AL
MEANWE




VISUAL MAPPING ACTIVITIES 21

This second iteration (Figure 14, p.21) served to identify the questions later used in the discovery tool.
Elements of communication design should be used?

Using which assets and resources?

through what Communication Strategies?

In relation to what values and ethos?

To foster / communicate what Qualities of Sustainability?

Figure 14 Iteration two. Clarified a framework that would be
the outcome of this activity and inform the design of the pilot
Test Discovery Tool.
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PILOT TEST - DISCOVERY TOOL

A.4 Fieldwork method: discovery tool

This section provides further visual documentation on the discovery tool described in thesis.

Figure 15 Images of informal discovery tool interactions
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Figure 16 Discovery Tool interaction with House of Svere
participant on their kitchen counter.
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PILOT TEST - DISCOVERY TOOL
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Figure 18 Example of Discovery Tool canvas with participant
Juicebox.

Figure 17 Example of Discovery Tool canvas with participant |
Say Organic.
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Figure 19 Image shows example of discovery tool cards with
content added by participants.

Figure 20 Image shows work in progress, analysis of discovery
tool interactions.
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Appendix B

Iterative workshop
series

This section provides documentation on the workshops to
complement the thesis chapter 4.
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WORKSHOP 1

B.1 Workshop 1 “Tell them like it is”

Further documentation on workshop 1 covered in thesis chapter 4.

Figure 21 Invite to participants shared on social media.

5th March 2015, 5.00pm

Central Saint Martins College of Art & Design

A dynamic short workshop open to all passionate
about stories of people and the world.

#tellthemlikeitis

Figure 22 Tool setup for each group displayed on the wall.
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Figure 23 Documentation of communication challenges and
the outputs generated in the workshop.
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WORKSHOP 1

Figure 24 Example of communication strategies and qualities
of sustainability cards selected and added by participants.
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WORKSHOP 2

B.2 Workshop 2 “Designing narratives of positive impact”

Further documentation on workshop 2 covered in thesis chapter 4.

Figure 26 Invite to participants shared on social media.

DESIGNING 21 April 2015, 6.30pm
Kindly hosted by
NARRATIVES General Assembly at Second Home
UF PUSITIVE design communication
for

with

through,
people

& the world.

#designthegoodlife

Joana Casaca Ler
at Central Saint M

acalemos.com

Figure 27 Workshop setup for each group.
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Figure 28 Workshop 2 images of setup of tools and interaction
in the space.
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WORKSHOP 2
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Figure 30 Complete output of Rubies in the Rubble.

Figure 29 Complete output of Soleshare.
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Figure 31 Complete output of Bloombox Salads.

Figure 32 Complete output of Ubuntu Chocolate.
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WORKSHOP 2

Figure 33 Example of qualities of sustainability cards added by
participants.

add your qualities:




WORKSHOP SERIES 37

Figure 34 Example of communication strategies and assets
cards added by participants.
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WORKSHOP 2

Figure 35 Examples of communication challenges cards and
ethos and values cads.
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WORKSHOP 3

B.3 Workshop 3 “Start-up stories & positive impact”

Further documentation on workshop 3 covered in thesis chapter 4.

Figure 36 Invite to participants shared on social media.

START'UP STORIES
& POSITIVE IMPACT

A COMMUNICATION DESIGN WORKSHOP

Figure 37 Workshop taking place at Shoreditch Trust.
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Figure 38 Images show the workshop interactions.




42 DESIGN FOR COMMUNICATION | JOANA CASACA LEMOS
WORKSHOP 3
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Figure 39 Complete output of Growing Communities.
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Figure 40 Complete output of Jack’s Veg.

Figure 41 Complete output of Disco Soup.
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WORKSHOP 3

Figure 42 Images show examples of communication challenges
written by participants and ideas co-created in the workshop.
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Figure 43 Examples of qualities of sustainability cards and
ethos cards with input added by participants.
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WORKSHOP 3

Figure 44 Examples of assets and resources added by
participants.
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WORKSHOP 4

B.4 Workshop 4 “More stories of positive impact”

Further documentation on workshop 4 covered in thesis chapter 4.

Figure 45 Invite to participants shared on social media.

MORE STORIES
OF POSITIVE IMPACT

A COMMUNICATION DESIGN WORKSHOP

Communication Design For Sustainability
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Figure 46 Workshop setup for each group.
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Figure 47 Images of workshop taking place at Save The Date
Cafe.
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WORKSHOP 4

SOCIALLY
INCLLISIVE

Dadesgpos bwe s

FLIRPCASE

comate winful presha s

Figure 48 Complete output of The Golden Company

dea

P ¢L~.1,

mudn!

g -Lu.f
g el s

ke o vhad, ket el
p.w::* st

et s, e
G matuetge B b by iy e

lm B-a-mll:ml'-"'-

Taneeasd frraEEy |

L EeEamL

* Feoo feniens . < R s e

4’:“4*4 i-lu dwnaiplnd

= LRLa Rl




¢ name|
Pl ny

Comapiad b
Pk Bl Touke et
IE:
[ S
re I.T o
ACCOLUNTABLE

Y, e
SOOIALLY
INCLLISIVE

Liad
Bpm———r

Denated [}

Fll.-;,..w-’i!
Radastn
_I.*A.\_l'.f 3

&7 f ]

Figure 49 Complete output of Save The Date.

51

ey Ensind T bl

iy P T e

perg R
o e { a0
INDIE0L "t

Valonkaar sakussb

s
- [
g5 2 1P

Eun thla

gy

Camis, & h-lu'\-iﬂ'-ﬂ"*r
ol - Cerorm£ M gt

h-"é’f"r:.m:l' dam

Py
Share SCwid) how
oty B darnd Gund ban

Lt gopmpatidinn?

Mrimgh Towiad s



52 DESIGN FOR COMMUNICATION | JOANA CASACA LEMOS
WORKSHOP 4

Figure 50 Communication challenges and new ideas co-created
for The Golden Company and Saves the Date.
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Figure 51 Qualities of sustainability cards for The Golden
Company and Saves the Date.
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Figure 52 Assets and Values cards for The Golden Company
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B.5 Workshop 5 “Designing for communication”

Further documentation on workshop 5 covered in thesis chapter 4.

Figure 53 Invite to participants shared on social media.
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Figure 55 Images of tools during workshop.
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Figure 57 Complete output of Casal Hortelao.
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B.6 Workshop 6 “Stories of sustainability”

Further documentation on workshop 6 covered in thesis chapter 4.

Figure 58 Invite to participants shared on social media.
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Figure 59 Presentation about the research prior to workshop.
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Figure 60 Images show the workshop interactions.
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Figure 62 Complete output of Fine and Rare.

Figure 63 Complete output of Lucid Selections.
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Figure 64 Images show examples of communication challenges
written by participants and ideas co-created in the workshop.
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Figure 65 Examples of qualities of sustainability cards and
ethos cards with input added by participants.
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Figure 66 Examples of story cards which was introduced in this
workshop successfully.
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B.7 Sample of structure used for workshop analysis

Sample of mapping exercise used to analyse and compare workshop outputs and iterate the tool and

process of use from one workshop to the next.

Figure 67 Visual mapping of outputs of workshop 1.
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Figure 68 Visual mapping of outputs of workshop 1 and 2 in
order to re-iterate workshop 3.
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outreach
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C.1 Overview of presentations and lectures given

Figure 70 Lecture and workshop with students at Ansal
University of Design, Gurgaon, India, 2015.

Figure 69 Lecture at California College of Arts, San Francisco,
2015.

Figure 71 Lecture at London College of Communication for
Service Design course, April, 2016.
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. e
Figure 72 Presentation of paper at In5|ght.201 5 Conferenc:
National Institute of Design, Bengalore, India.

"DEVELOPING APPROACHES
TO COMMUNICATION DESIGN
WITHIN SOCIAL INNOVATION
AND SUSTAINABILITY

Joana Casaca Lemos
j.deoliveiracasacaelemos] @
arts.ac.uk Communication design as 3 discipline has
PhD Student, established itself 4 being highly import-
Central Saint Martfns ant to drive the socia] change we require
College of Art & Design towards more sustainab]ec ways of living in
the 215t Century. Taking into account the

contemnaram,

F 73 P RSA R i t
igure 73 Public talk at RSA London (Royal Society of the Arts)
ig

October 2016.
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C.2 Workshop with students at Designmatters

Research workshop with students for the sustainable design module at Designmatters, Art Center College
in Pasadena, California. So far, the tool had been extensively tested on non-designers in a series of
workshops with small-scale sustainable food businesses and communities. | was curious to understand
how designers themselves would engage with the tool, how it might be useful, and what it lacked. This
particular class at ArtCenter focuses on sustainability in design and this was an appropriate ground given
the diversity of student projects. As we were small group in the workshop we were able to work through
the tool closely and have discussions along the way.

The multidisciplinary of ideas was fascinating and really challenged the potential of this tool to cover a
broad scope of themes. | was curious to understand how a tool that been used by small-scale sustainable
initiatives might be transferable to a college setting and to student projects. The first question in the tool
asks to map the‘ethos’ of the initiative/project. Surprisingly this was a central focus in the session that

we spent quite some time discussing. Through a group discussion we explored each project’s ethos and
purpose thoroughly and added suggestions to each-other’s workshop canvas. The workshop provided
new insights on the role and use of the tool. The ‘communication strategies’ section seemed useful as a
lens to the story the project is telling and students used these well when generating ideas. There was
some uncertainty on the flow of the process itself, where to start / end, and students provided good

critique for improvement.

Figure 74 Images of students in workshop activity.
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Figure 75 Students presenting their workshop outcomes.
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C.3 Doctoral student-led exhibition “Surprise & Serendipity”

“Surprise & Serendipity” event organised by University of the Arts students

23 April 2015 at Apiary Studios

“Crafting Sustainability” was a collaboration in Photography and Communication Design

with photographer Katherine Needles.

Drawing the viewer in closely using intimate forms of sound and analogue photography, we tell the
stories of the craftsman within the sustainable food movement. Informal conversations are played

alongside a collection of slides as an alternative documentation to magnify the essence of those who are

revolutionizing the way we eat.
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C.4 Spotlight 2015 PhD students exhibition at Central Saint Martins

Title of work “Mapping Meaning”.

The communication design research is practice-oriented and in collaboration with a selection of
sustainable food initiatives - an example of a thriving sector for social innovation. The aim is to extract
from these a set of practices that reveal how sustainability “values” and “qualities” are expressed through
communication design approaches. Communication design is interpreted as an expanded practice

of message, form, interaction and experience, essential in leveraging social change towards more
sustainable ways of living.

Presented here is a fragment of the ongoing research.

Extracting meaning from informal conversations with sustainable food initiatives, to map what are
sustainability qualities and values.
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