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Executive Summary

* The preference for everyday clothing styles boils down to four
factors (Feminine, Essential, Comfortable, & Trendy?), i.e.
Everyday Clothing Preference Factors (ECPF)?.

« Each of the four ECPF correlates with certain individual
differences measures and with certain color preferences.

 The work is published in Empirical Studies of the Arts (Hur,
Etcoff, & Silva, 2023; please scan the QR code).

Introduction

* Clothing oneself is one of the most common aesthetic activities.
Also, the systematic, empirical study of preference dates back to
the late 19 century (Fechner, 18763). However, there is limited
empirical research on clothing preference.

« Research aim: to explore the preference structure of cut-based
clothing styles and its correlations with certain person
characteristics (e.g. personality) and clothing characteristics
(e.g. preferred clothing color).

* The broad question: “What does it mean that one likes (a certain
style of) fashion, and how can this be predicted?”

Methodology (Online Survey)
Sample
* Recruited via Prolific, a participant recruitment website.
» 500 adults living in the UK (307 female, 191 male, & two
undisclosed gender).

Materials and Procedure

» Everyday clothing preference (yes/no): 34 everyday clothing
styles pooled from two online-shopping websites, inclusive of
both men’s and women'’s sections.

» Clothing color preference (yes/no): 18 colors from Bakker, van
der Voordt, Vink, de Boon, & Bazley (2015), plus beige.

» |ndividual differences: fashion orientation, aesthetic activities,
Big 5 personality traits, political orientation, and demographics.

Footnotes and References

' The terminologies were derived with the advice of a female fashion expert with 5+ years
of experience in the fashion and costume industry. They are intended to be descriptive
and not prescriptive.

2The ECPF is currently in the process of further validation.

3 Full references are available in the link to the published study (QR code).
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clothing items were not categorized into one of the four Everyday Clothing Preference Factors.

Note.  p<.05," p<.0l,  p<.00l.Marked in bold are correlations significant at p <.001.

Discussion: Towards an Empirical Aesthetics of Fashion

» Recently published in Empirical Studies of the Arts (Hur, Etcoft, Silva, 2023), the work presents one of the first studies to systematically

explore style/cut-based fashion preference, based on a sizable number of participants and a representative range of everyday clothing styles.

» Contributions: expands the scope of empirical aesthetics, where previous works explored preference behavior in a wide range of aesthetic

and artistic activities (e.g. music, painting, film, etc.) but rarely fashion; expands understanding into (sustainable) buying behaviors.

* Limitations: sampling scope limited to UK participants may limit generalizability; the ECPF can be further validated on a separate sample and

by having an extended list of styles/cuts.

» Future directions: may explore stimulus and social factors in experimental settings to explore the mechanisms of fashion preferences.
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