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In 2020: people aged 60 years or over outnumbered 
children under 5 years

By 2050: more than twice as many people above 60 as 
children under 5
 
By 2050: people aged 60 years or over will outnumber 
adolescents and young people aged 15–24years
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Advanced science: 
skin biology and 
physiology for photo 
ageing prevention and 
management  

Griffiths et al, Br J Dermatol 2023; 189:i17–i23
https://doi.org/10.1093/bjd/ljad282

access publication date:



arts.ac.uk

Hair colour 
management

O’Sullivan et al., Biol. Rev. 
(2021), 96, pp. 107–128. 107 
doi: 10.1111/brv.12648/
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Sustainability: cosmetic life cycle analysis 

Martin and Marto, Sustainable Chemistry and Pharmacy 35 
(2023) 101178



arts.ac.uk

Science 
and 
ethics 
(safety and 
animal testing)

Silva et al. Cosmetics 2022, 9, 90. https://doi.org/10.3390/cosmetics9050090access pu  
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Psychological perspective: 
defining beauty 
“objectively” 

Silva et al. Cosmetics 2022, 9, 90. https://doi.org/10.3390/cosmetics9050090access pu  

Fink B. et al. Int J Cosmet Sci.2024;46:1017–1034. 
https://doi.org/10.1111/ics.13003
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Silva et al. Cosmetics 2022, 9, 90. https://doi.org/10.3390/cosmetics9050090access pu  

Anderson et al., Sociology Compass 4/8 (2010): 
564–575, 10.1111/j.1751-9020.2010.00312.x
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Social purpose: 
industry practices 

Silva et al. Cosmetics 2022, 9, 90. https://doi.org/10.3390/cosmetics9050090access pu  
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What next?

DOI: 10.1177/02761467251331440blication date:
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