	Table 1. Demographics data of our participants where LGBTQ+ stands for ‘Lesbian, Gay, Bisexual, Transgender, Queer’ and CSB stands for ‘Cross-sexual Shopping Behaviour’.

	Interviewee
	Age
	Sex
	Gender
	LGBTQ+
	Items Purchased Through CSB

	P1
	21
	F
	F
	No
	Bags | Clothing | Sunglasses

	P2
	25
	F
	F
	No
	Hats | Hoodies | Scarves | Tee-shirts

	P3
	30
	F
	F
	No
	Bags | Jewelry |Shirts | Shoes | Shorts 

	P4
	36
	F
	F
	No
	Bags | Pants | Shoes 

	P5
	39
	F
	F
	No
	Coats | Shoes | T-shirts 

	P6
	30
	F
	F
	No
	Shirts | T-shirts | Boxers

	P7
	20
	F
	F
	No
	T-shirts | Shirts | Jackets

	P8
	33
	F
	F
	No
	Jumpers | Joggers | T-shirts

	P9
	29
	F
	F
	Yes
	Jackets | Trousers | T-shirts

	P10
	27
	F
	F
	Yes
	Trousers | Shirts | Waistcoats

	P11
	25
	F
	F
	No
	T-shirts | Loungewear

	P12
	23
	F
	F
	No
	Jackets | Shoes | T-shirts | Jeans

	P13
	20
	F
	F
	No
	Pants | Jumpers | T-shirts

	






