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SAMPLING: Making & Modelling Timeline (2018)
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DPRO analytical framework

What is produced For desian-as
through practice For the site/issue racticeg For design research
research in (FK/ circular speeds) P : , , (Collaborating for variable
. (Fashion textile design : :
design & designiresearch) speeds of circulation)
Innovations, solutions, inventions or artefacts for the situation New ways of doing design research, e.g., new
and community New ways of doing design practice, e.g., or improved research methods
New prototypes and proposals AL FER U s New methods for
: New methods for . .
for an extended-life top and trench .. collaboration with a
coat, using circular fashion textile 223 Gl U R 2 range of non design
Concepts/ desi’ n ang finishing approaches SUESD S0 iERilel resgarch stakeholgc]jers
designs daesig 1Ng appr ’ textile design, accepted o :
informed by the insights into the , scientists (LCA, materials),
: : by a community of :
domain and by academic ractice users (wardrobe studies),
knowledge P etc.
New understandings in relation to a body of knowledge and N gndclarstand.ings Gy EEEEE . New understandings of design research, in
academic community of validation \r,)vr:ritlce, I B Eitem (9 L SEaelils relation to extant academic work.
Ne(\j/v apgrotalc_:fhes tlo CIFCU|§F ?e3|gn DRINR and VioO - new F.ast Ianclilfslow Ideng];n fotr
and product lifecycle speeds for method for circular lifecycles: how to
Knowledge fashion and textile designers. In collaboration between | engineer speeds, for
partlculgr how to make super design researchers and existi ng and emgrgent
slow, circular polyester products design professionals. materials recycling loops.
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Service Shirt: DPRO analytical framework

What is produced
through practice s .
gnp For the site/issue For design-as- .
research in . For design research
. practice
design
New ways of doing design research, e.g., new
or improved research methods
ﬁwmwrmwg
U = =
Concepts/ = e
designs -]
i From singular to plural: exploring
organisational complexities and
circular design researchers in citgulie buaincesauocel desipn
residence
-a workshops report for the circular design
speeds project with Filippa K (2016-2018)
Knowledge
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STEP: Portfolio, Service Shirt (Earley 2018)

op About Papers Programme Location Reg

DIROULAR . ...
rRANSITIONS F{1f47,

.Mistra Future Fashion Conference on Textile
3-24 November 2016
‘helsea College of Arts & Tate Britain, London J

PTING PATTE

‘.

Situated
The research engages with experts from a research It draws on a wider body of knowledge around lifecycle
consortium, staff at a fashion brand and external + speeds and fashion textiles, circular textile design and
professional designers. Workshops and surveys were new business models, within a community of inquiry and
used todraw on their experiences.... is engaged with other relevant academic research...
4. Circular Design in Resi A workshops report for the circular design speeds project with Filippa K (2016-2018), (Earley &

Goldsworthy 2019). Project report for the Mistra Future Fashion Programme.

5. Circular Design Speeds: prototyping fast and slow sustainable fashion concepts. (Goldsworthy, Earley & Politowicz 2019). Project report for the Mistra
Future Fashion Programme.
s“ " 6. Everything that Went Wrong: challenges and opportunities in designing and prototyping long-life garments in a circular economy (Earley & Forst
ng 2019), PLATE 2019, Berlin, 18-20 September 2019,
It transforms both the site and the bodies of knowledge. 7. Shirt Stories (Earley 2019), inaugural lecture publication.
It produces new concepts in the form of new designs for 8. The Service Shirt: ultra-slow fashion textile design research for industry (Earley 2019). Association of Fashion and Textile Courses (FTC) conference,
fashlon teXtI|eS, based on extended I|fe (SIOW) and University of Bolton, 23-24 January 2019. Published proceedings.
circular design. It produces knowledge accepted by 9. From Singular to Plural: Circular Business Models for Fashion, Journal of Fashion Marketing and Management (Pederson, Andersen & Earley 2018)
communities of validation in fashion textile design and

academia.
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SPACE BETWEEN: Material, Models, Mindsets

In order to transform
industry we need to develop
business and material systems

Transforming Industry in tandem.
Designing within current
industrial and economic
systems. The circular
economy. Improving and Designing to Designing to
intervening with materials 5
and production processes. MAL.;‘.E’E'\;OI L proguct it
Recycling, upcycling, A Sheiat SOCIAL
low toxicity, closed loop SYSTEMS Y MODELS
7 self &\ / vsociety
product & self

.

/ Designing to
change

THE SELF
& MINDSETS

In order to change
behaviour we need
to understand
what material systems
lead to ‘good’

Changing Behaviour

Designing to change mindsets
and culture, activist approaches
and mindful ‘user behaviour’.
Institutional change and
‘embeddedness’. Encouraging
inner knowledge, refiexivity,
altruism, empathy

\ 2

o

New Business Models

Designing for new business
models and social systems
(fashion libraries, collaborative

Situated
It draws on a wider body of knowledge about
womenswear and circular materials within a community
of inquiry, and is engaged with other relevant academic
research.

Sited
It focuses on the lived experience of women from a
particular age group and community, and engages
directly with them, recognising them as key knowledge-
holders in the site because of their lived experience.

\/

Situating
The research transforms both the site and bodies of
In'.vw!ndga npmmmsnswemmptsmﬂmhrmdf

consumption, ethical production,

local communities)

self &
product

Figure 96: The central sections of the Material, Models and Mindsets

\
\

as designers. It contributes knowledge accepied by the
relevant community of validation in academia.

product &
society

' 'prociuc‘:{;:
self & /

\,\soc1ety/

N society
X & self

Venn diagram (Earley, Goldsworthy, Vuletich, 2015)

m social design
m institute

ud

Social design projects as practice research



THE UNEXPECTED & THE UNACCEPTED

British etHoIogist Jane Goodall with
. - ‘ chimpanzee Freud at Gombe
I': - Stream National Park in Tanzania

— E 9\
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THE BIASES AND INEQUITIES

“Science is not
only a disciple
of reason, but

also, one of
romance and

passion.”
Stephen Hawking

https://wonderopolis.org/wonder/what-is-a-trojan-horse
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SURPRISE!
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“Materials speak to people. They draw
people in, and they engage them,
especially if this means they get to touch
them. As a researcher, starting a process
which involves materials will mean that
your audience may connect with you in a
way that a slide talk or poster can’t
achieve. As material researchers, we have
known this for a good while. Materials and
materiality provide a level of relatability
that can be useful. Whether it's to do with
the way people behave with their clothes,
or whether it's to do with how they feel
about themselves, it's a very powerful
mode of working and therefore we must
find ways of harnessing it and understand
it better.” (Earley & Hornbuckle 2022)
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DESIGN, MATERIALS
AND MAKING

FOR SOCIAL CHANGE

Edited by Rebecca Earley and Rosie Hornbuckle

DESIGN RESEARCH FOR CHANGE
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SHARING: NETWORKED KNOWLEDGE

(Karin Backlund, Maxwell Kevin Otieno, Evelina Peterson, Chalmers Architecture, 2015)
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SELF & SILENCE: THE INWARD JOURNEY

Table 2: Action research structure at Fashion Alpha, the Design Researchers in Residence workshop structure and

timings; and author2’s subsequent reflective practice periods

March 2017 May 2017 June 2017 September 2017
Part Meet & | Author2 Thinking Author2 Thinking Fast | Author2 Checking Author2
1 Greet reflective Slow reflective Workshop reflective in reflective
Workshop practice* Workshop practice * practice* Workshop | practice *
period period period period
October 2017 November 2017 — | November 2018 December 2018 — May
September 2018 2019
Part Review & | Author2 Prototyping | Author2 Public Presentations | Reflection | Author2
2 Refine reflective Phase Prototyping | Workshop & final
Workshop practice* Phase Evaluation | reflection
period Workshop | & writing
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‘SPECIALNESS’
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