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In Becoming Couture, Chiara Faggella offers a compelling account of the transformations to the Italian fashion industry between 1944 and 1953. Anchored on the relationship between Italy and the United States, the book demonstrates how Italy blossomed from a source of ‘exotic’ textile handicrafts into a major European centre of couture fashion. It disrupts the prevalent narrative that the Italian high fashion industry only began its ascent because of Giovanni Battista Giorgini’s first Italian High Fashion Show, held in Florence in 1951. Instead, it demonstrates that several important schemes, exhibitions, and events, alongside promotion by major fashion publications from 1944 onwards, ignited international interest in Italian fashion and supported its rehabilitation. 
Starting in 1944, Faggella highlights that playful clothing, including barefoot Roman sandals and printed dresses, were already gaining popularity among foreign buyers and becoming characteristic of a recognizable ‘Italian fashion’. During this period, Italian garments and accessories were valued for their handcrafted ‘artisanal’ nature and simple, casual style. However, Italian fashion faced several hurdles in the post-war era. Italy lacked a recognized fashion ‘centre’; Rome, Turin and Milan were all considered ‘fashion cities’, but each was valued for different reasons, resulting in no cohesive identity for 
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Italian fashion. Furthermore, there were issues with the types of merchandise international buyers sought from Italian producers. While Italian textiles had a strong reputation, as did accessories such as leather bags, shoes and umbrellas, the fashion industry itself did not enjoy the same level of recognition (Rome, for example, had a long tradition of dressmaking ateliers specializing in Parisian adaptations). Other perceived problems included slow manufacturing, difficulties sourcing materials, higher prices compared to pre-war and inconsistent quality. It required concerted efforts from various professionals to help improve the reputation of Italian fashion. 
Building on existing research on Giorgini, Faggella demonstrates that the Italian High Fashion Shows were not so much an ingenious intuition of Giorgini but rather a culmination of activities. What Giorgini truly pioneered was creating a synergy between unrecognized Italian fashion designers and more established textile manufacturers, transforming Italy from a source of couture copies to a country renowned for its talented couturiers. This book makes a significant contribution to the study of fashion intermediaries in particular, highlighting figures who secured sales for Italian fashion while also shaping its identity and international perception. Giorgini was a commissionaire (a trade agent acting as an intermediary between manufacturers and buyers) and is well known to fashion historians of the period. However, Faggella also introduces some less celebrated figures who deserve recognition. Max Ascoli, for instance, who in 1945 established Handicraft Development Inc., which addressed perceived issues with Italian products and helped Italian artisans regain creative and economic independence, played a vital role in ensuring the success of the post-war Italian fashion industry. 
While the book is a valuable addition to twentieth-century fashion history, some aspects warranted further development. For instance, when Faggella discusses the exhibition Italy at Work, it would have been beneficial to adopt a material culture approach and examine some of the surviving objects featured (several pieces are held in the Met Museum’s collection). It also would have been interesting to include more visual representations of Italian couture from the early Italian High Fashion Shows to highlight the differences between Parisian and Italian aesthetics. Lastly, although Faggella provides information on the department stores in the US that sold Italian products, it would have been enlightening to understand who the actual customers in the US were — what kind of women purchased these garments and accessories, and how did they incorporate them into their wardrobes? 
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