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Purpose

This study examines non-second-hand consumption patterns limiting the sustainability
potential of second-hand consumption among urban European mainstream consumers
within a cross-generational, cross-country investigation into second-hand
(non)consumption.

Context and rationale

Post-consumer textile waste is a critical challenge for reducing environmental impact
and improving resource efficiency in fashion (Biyada and Ubonavi€ious, 2025;
Vladimirova et al., 2024). Post-consumer textile reuse is a priority in Europe’s policy
agenda (Puglia et al., 2024), but its implementation remains challenging (Lopes de
Morais et al., 2021). Consumer behaviour is crucial for enabling circularity, making
consumption a key research focus in textile reuse (Muranko et al., 2024).

The second-hand market serves as a key area of study in sustainability and circularity
research, offering the potential to reduce new consumption, extend product lifespans,
and slow fashion’s pace (Farrant et al., 2010; Iran and Schrader, 2017; Klooster et al.,
2024). Reike et al. (2022) noted that it is also one of the few circular fashion solutions
with a well-functioning market, which is growing three times faster than the global
apparel market and will reach $350 billion by 2028 (ThredUp, 2024). Despite growth,
global acceptance of second-hand fashion remains limited, and retailers struggle to
reach mainstream consumers (Hedegard, 2023). Whereas second-hand consumers
and their motivations have been widely studied, resistance towards second-hand
consumption remains less understood (Halicki et al., 2024). Meanwhile, consumer
resistance is an emerging area in sustainable fashion consumption literature (Busalim et
al., 2024).



Research question

How can consumer resistance towards second-hand consumption among European
urban mainstream consumers be better understood, and how does such resistance limit
the sustainability potential of second-hand?

Methodology

The study deployed a mixed method sequential study across three European countries:
England, Sweden, and Spain, as well as different generations. This comprised a
questionnaire with 598 respondents followed by 50 semi-structured interviews. SPSS
and thematic analysis were used to analyse the data.

Findings

A significant proportion of disengaged and non-second-hand consumers in urban
European contexts were observed. Resistance towards second-hand consumption was
linked to several factors: preference for new products, shopping experience, social
stigma, concerns about body closeness, smell, hygiene, fashionability, size and fit, and
lack of knowledge and availability. Additionally, consumers exhibited resistance toward
specific SHC product types and retail formats.

Implications

This study contributes to existing sustainable consumption literature and emphasizes
consumer resistance in advancing sustainable consumption research. It offers key
recommendations for industry and policy to stimulate more sustainable consumption
among European mainstream consumers. From an industry perspective, there is a
significant opportunity to redesign and innovate the SHC market and its offerings by
addressing consumer resistance. On a policy level, there is an urgent need to focus on
engaging mainstream consumers to ensure the successful implementation of circular
fashion ecosystems.
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