


I I NEARLY TWO YEARS SINCE
COVID-19 BEGAN SPREADING
AROUND THE GLOBE, THE
CREATIVE INDUSTRIES ARE
FINALLY BUSY AGAIN
THANKS TO VACCINATION
PROGRAMMES AND SAFE
SHOOTING PROTOCOLS. I I
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Welcome to the eghth edition of makers, the

bianmual magazine for the g;la:hal pre wluction ill‘tlﬁtr}'.

Ktarl}' two vears since Covid-19 began 5|:rcudi1:g
around the globe, the creative indusiries are finally
busy again thanks to vaccination programmes and
safe shootmg protocols.

As we report m our Crew Crunch feature on page
136, the big headache for many producers 15 simpi}'
finding enough expenenced crew for ilm, television

and commercals shoots mven the high levels of

demand for new content. Prices are rf_'iing tor crews,
stuclios and kit as studios. streamers and broadcasters
look o restock atter the Covid-19 shutdowns.

To pnn'irle a truly global prr&}n‘c&m_ WE examine
how the post pmu’ltmit_' boom has alfected countries
such as Croatia and the Donunican Rrpuhlic 1 our

Bounce Back feature on page a3,

We also look at other wavs the p:mc[emir: has left its
mark on the industry. One prominent casualty seems
to be the independent film industry, which has been
hard hit by the closure of cinemas and the absence
of film festivals. On page 104, we debate the future
of mdie flm.

Lookmg ahead, we discuss the outlook for festvals

and markets in 2022 on page 98. Are thi:}' L'x[n:ctiug
;mrl.ic'ipanm to return, or 1s the future n h:.'l:arid':JI
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{In page 30, we also m:igh up the prospects tor
nternational commercials shoots. Encouragingly,
overseas ad shoots }:nit'lfrd up significantly during
2021 and seem set to grow even more dunng 2022,
uid‘tmlgh environmental concerns about long haul
thghts may Lt the numbers nf'!:w_ﬂ'ﬂu trmt"iug.

Elsewhere. mﬂkem‘pnniﬂm achace lor navigating two
dhgtal plaL’r'tmus that thrved duning the |m|||:|1.-mL|::
TikTok and Zoom. Our feature on the art of Zoom
pitching (page 159) acknowledges that the video
platform 15 here to stay, while our TikTok special
{pag fi4) reveals how brands and iudcpu]ldcm
creatives are making money from a platlluml. that
recently ;mssm‘l the one hillion It!{}lldll}' user mark

All this and more 1s rounded out by makers” regular
reports on some of the world’s best countries to film
in, weighing up the nfrastructure, skills and
mcentives on olfer.

We imin_ vou enjoy this ssue. makers will be back
again 1n the summer. If vou have any feedback, or
would like 0 get n mm.h do d.m;'.- us a line at
nfo@ tht_lucaumlguldf_ Coan

Tim Dams, editor
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Arizona: Grand Ambitions

Arizona has negotiated traifblazing
interculteral Mol with the Navago

Nation and the Mexican state of

Sonora. By cooperating with

different groups within and beyvond

the state’s geographical borders, it
hopes to further budd on its long
tradition of film and media production.

NAVAIO MATION, ARIZONA

rizona - also fondly termed Amenca’s

Backlot - 1s a hotspot for filmmaking, Over

5000 Alms and TV shows have been
filmed in Anizona since 1913. High-profile film, TV
and commercials producers often turn to its large
spaces. bnnging their projects to the state in search
of its distmet looks and warm weather.

The state is no stranger to big projects. Film Tucson
recently facilitated two days nltprfﬁut_'ﬁun on the
upcnming feature film The Fabelmans. Directed
and co-written by Steven Spielberg, the film 15 a
st_-mi-autnhingr.lphit:al take on Spif_'iherg":i childhood
as an uﬂ;:-iring; filmmaker in Scottsdale during the
19505 and 1960s. The film 1s scheduled to hat
theatres in 2022,

Away from the big screen, over the last few vears
Anzona has hosted a range of new media Im:juct_'i.
In 2020, the hivestreamed event David Blaine:
Aeecession saw the llusionist and endurance artist
tloat 250,000 ft i the air using helim balloons. In
mid-July 2021, Film Tucson assisted a dazzling
commercial for Fireball “'h.isk}' wolving 300

drones launched from the I'.rarlc_ing lot of a local

mountain park. The project created a light show
which could be seen for miles around, culminating
in a festive dance party ata nearby event space. Back
n February 2021, Food Network's Best Baker in
Ameriea hlmed all of season four at the JW Marniott
Tucson Starr Pass Resort & Spa. Reality shows were
asking production services companies such as Film
Tucson during the pandemic to buy out entire hotel
properties, attempting to create protective bubbles

for their cast and crew members.

Arizona has a progressive, outward-facing mentahity
when it comes to nternational cu-i'm:dut_'t_imls_
Officials from Arizona and the Mexican state of
Sonora signed a non-binding Memorandum of
Understanding to keep working together to grow
film and media production in their neighbouring
regions. The two states aim to promote a F00-mule
ZONe ﬁm:tnr:hing from Phoenix to Hermosillo, and
from the New Mexico state ine to the Sea of Cortez.
"So you have major aities. You have pristine beaches.
You have deserts. You have volcanoes. You have
mountams,” states Matthew Earl Jones, director of
the film and digital media programme at the Arizona

Commerce Authonty. “Basically. there 15 no Almmg

WWW NAVAJONATIONTVANDFILM COM
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I I WE ARE GRATEFULTO
PRESIDENT NEZ AND THE
NAVAJO NATION FOR THEIR
PARTNERSHIP, FOR GRACIOUSLY
ALLOWING FILMMAKERS TO
CREATE ON NAVAJO LAND, AND
FOR THEIR COMMITMENT TO
INCREASE WORKFORCE OPPOR-
TUNITIES IN THE NAVAJO
MNATION AND STATE-WIDE. I I

destination that vou couldn’t find within this zone”
Lus Gonzalez, who works for Sonora’s tourism
ofhice, co-signed the agreement with Jones, declanng
that the concept would allow the region to compete
with any film destination in the world.

This 1s not the only film-related Mol that Anzona
has negotiated m recent vears. In August 2021, the
Navajo Nation and the Arnzona Commerce
Authority signed a special partnership  deal,
committing to promote the Navajo Nation as a major
mternational film and media destination. *We are
grateful to President Nez and the Navajo Nation for
therr P-nrmcr'ih:p for graciously allowing hlmmakers
to create on Navajo land. and for their commitment
to increase workforce uppurruniu'es in the Navajo
Nation and state-wide,” announced Sandra Watson,
pr::sid::nt and CEOQ of the Anzona Commerce
Authority. The deal was signed by Watson and
Navajo Nation president Jonathan Nez. "We look
forward to developing a new and structured film and
media opportunity for our Navajo Nation, inchuding
our fellow Anzonians,” sad Edsel Pete, programme
manager at Navajo Nation TV & Film. “It 1s a great
endeavour o deminp a thrving film and media
mdustry that will provide economic, workforce, and
training opportunities.”

Classic American traditions are also accommodated
in the state. Corporations seeking Western looks are
ﬁ'equem‘]]r' drawn to different parts of Arizona in the
early stages of the vear m order to finalise their spring
and summer rollouts. Projects have been arranged
recently for the Sundance Catalogue, Marlboro
Cagarettes, Buckle Fashion, and the popular Country
music act Midland. In a similar manner, Tennessee-
born singer and songwriter Mitchell Tenpenny shot
the music video for the 2021 song Buckef List across
the state, using Arizona’s vivid imagery to capture

an upprnprinte aesthetic for hus CIHUITJ’F-P“[I hat.

The state’s athnity with the Wild West in part stems
from its nich ilmmaking hentage, Old Tucson 1s the
old movie studio and theme park adjacent to the
Tucson Mountains and close to Saguaro National
Park. The studio was constructed in 1939 for the
film Arizona, developing into a key site for the
Pr{}duclﬁun of classic Western film and television.
Projects based at Old Tucson include: Gunfight at
the OK Corral, Rio Bravo and El Dorvado, as well
as the pnpular series Little House on the Prairie.
The historic space was closed on 8 September
2020 for an indefimte pcrind by landowners
Pima County as a result of the Covid-19 pandemic.
Pima County remains responsible for the site, and
they have nvited ideas from future operators
and leaseholders about what the area could

I]ECHI!'IE.

One of the Anzona’s most pmﬁ.ﬁc movie stars 1s the
Grand Canyon. Carved by the Colorado River, the
steep canyon 15 277 mules long and 18 mules at its
widest. This gargantuan geological feature has
appeared in classic Western movies, as well as Ghost
Adventures, How 1o Be Single, Into the Wild,

and Thelme and Lowuise.

Of course, the colossal rocky chasm is not the only
stunning visual feature to star m a high-end
pmductinn_ Michael Bay's sa-f action-adventure
Transformers: The Last Knight was shot at Luke
Airforce Base. Robert Conway’s horror film The
Covenant was filmed m Gila County’s Globe region
and Bad Santa 2 and Maximum Ride were both
shot m the state mpiml._ Phoenx. Havasupa Falls
and Red Rock State Park were explored by Beyoncé
n 2019, when the singer filmed the official video for
her song Spirit. The project was part of Disney’s
The Lion King soundirack, and Beyoncé’s viden
generated nearly 70 million views on YouTube.

The state has hosted superstars such as Beyoneé for
numerons high-profile projects, vet the grassroots spint
of ilmmaking remams a major component of the local
Arizomian film culture. The Arzona International
Film Festival (AIFF) 15 the oldest testival of its kand in
the state, offering a platform for independent
Almmakers to showcase their work. The 30th edition
of the event 15 scheduled for 2022 and wall take Plau:

in the ity of Tucson, spread across the Mercado
Amnex. Hotel Congress and The Sereening Room.
This vear, the AIFF is set to include special online
panels covering twpics such as distribution,
filmmaking,
filmmaking, and screemwniing, The Phoenix Film
Festival is a similarly mmportant celebration of
i.ndt:pﬂldﬁnt filmmakmg based i Arzona. Established
in 2000 by three local Almmakers who sought to
gam exposure in their hometown, the event has since
E{FGIIIL‘lEd from a ﬂ'mze-dn}' exhibiion of talent to an
eleven-day festval featuring over 300 films. Filmmakng
seminars, workshops and parties are all on offer in
one location: the Harkins Scottsdale 101 theatre.

dm:umentar}' behind-the-scenes

To stay connected with the indusiry dunng
Cowvid-19 lockdowns, Film Tieson (in eollaboration
with A Street Productions) created Tucson Talks, an
online series aimed at engaging virtually with incustry
msiders. The most recent guest was Walchmen,

The Good Place and Master ﬂf None wnter Cord

Jefterson, who happens to be a former resident of

Tucson. These mformal mterviews with wnters,
producers, and directors give Film Tucson direct
access to Hollvwood in a relaxed setting whale, at the
same tme. prm'idiug the local film COTMIIILY with
mformation and career advice. Filmmaking - after
all - 15 in Anzona’s blood.
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