


I I NEARLY TWO YEARS SINCE
COVID-19 BEGAN SPREADING
AROUND THE GLOBE, THE
CREATIVE INDUSTRIES ARE
FINALLY BUSY AGAIN
THANKS TO VACCINATION
PROGRAMMES AND SAFE
SHOOTING PROTOCOLS. I I
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A New Life Films

Welcome to the eghth edition of makers, the

bianmual magazine for the g;la:hal pre wluction ill‘tlﬁtr}'.

Ktarl}' two vears since Covid-19 began 5|:rcudi1:g
around the globe, the creative indusiries are finally
busy again thanks to vaccination programmes and
safe shootmg protocols.

As we report m our Crew Crunch feature on page
136, the big headache for many producers 15 simpi}'
finding enough expenenced crew for ilm, television

and commercals shoots mven the high levels of

demand for new content. Prices are rf_'iing tor crews,
stuclios and kit as studios. streamers and broadcasters
look o restock atter the Covid-19 shutdowns.

To pnn'irle a truly global prr&}n‘c&m_ WE examine
how the post pmu’ltmit_' boom has alfected countries
such as Croatia and the Donunican Rrpuhlic 1 our

Bounce Back feature on page a3,

We also look at other wavs the p:mc[emir: has left its
mark on the industry. One prominent casualty seems
to be the independent film industry, which has been
hard hit by the closure of cinemas and the absence
of film festivals. On page 104, we debate the future
of mdie flm.

Lookmg ahead, we discuss the outlook for festvals

and markets in 2022 on page 98. Are thi:}' L'x[n:ctiug
;mrl.ic'ipanm to return, or 1s the future n h:.'l:arid':JI
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{In page 30, we also m:igh up the prospects tor
nternational commercials shoots. Encouragingly,
overseas ad shoots }:nit'lfrd up significantly during
2021 and seem set to grow even more dunng 2022,
uid‘tmlgh environmental concerns about long haul
thghts may Lt the numbers nf'!:w_ﬂ'ﬂu trmt"iug.

Elsewhere. mﬂkem‘pnniﬂm achace lor navigating two
dhgtal plaL’r'tmus that thrved duning the |m|||:|1.-mL|::
TikTok and Zoom. Our feature on the art of Zoom
pitching (page 159) acknowledges that the video
platform 15 here to stay, while our TikTok special
{pag fi4) reveals how brands and iudcpu]ldcm
creatives are making money from a platlluml. that
recently ;mssm‘l the one hillion It!{}lldll}' user mark

All this and more 1s rounded out by makers” regular
reports on some of the world’s best countries to film
in, weighing up the nfrastructure, skills and
mcentives on olfer.

We imin_ vou enjoy this ssue. makers will be back
again 1n the summer. If vou have any feedback, or
would like 0 get n mm.h do d.m;'.- us a line at
nfo@ tht_lucaumlguldf_ Coan

Tim Dams, editor
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CANADA

explorers’ paradise

Canada has something to offer
almost every production, from
locations through to studio
space, post-production facilities
or competitive filming incentives.
Little wonder the country has
established itself as a filmmaking
powerhouse - a reputation it has
only enhanced since lockdowns
ended and production restarted.

“PRODUCERS CAN | .
Jobs. “Our province boasts expert
SAVE LARGE crews, an incredible range of
QUANTITIES OF  diverse locations. as well as state
MONEY IF THEY TAKE  of the art facilines.” savs Mark
THETIMETO Ham, executive director and
UNDERSTAND WHAT {H:I:]'lllli.ﬁl&i.lu]!l.'r for the (:ultllr.ﬂ
Industries Branch Alberta Film.
EACH REGION OF “Alberta-crewed productions have
CANADAHAS garnered notable recogmition
TO OFFER" and hardware from the Golden

Image: Pet Sematary © Paramount Pictures. All Rights Reserved.

anada 1s an attractive destination for
pre wlucers negotating the |:::5l-]mndq_-n1ic
business  environment. Film  and
television support systems are spread all over the
country and, after the pandemic, Prime Muuster

Justin Trudeau invested CD19 hillion dollars to

kickstart lockdown recovery for all Canadian
businesses. A vanety of flm production tax
incentives are 1 place across the nation’s ten
]'}nh'i]]l_'l.'ﬁ and three termtones. Producers can save
large {||tu|niiliu_-ﬁ of money if they take the tme to
understand what each area of Canada has to offer.

ALBERTA

Alberta is one of Canada’s two landlocked
]mn'im:us.. boasting available stage space of around
500,000 sgit. Net producton values are set to
double for the province this year to CAD9Y5 mulbon
from 50 productions, resulting m
9000 new direct and mdirect

Globes, Oscars and Emmys”

In 2020 Alberta replaced its Screen-based
Procluction Grant with a new Film and Television
Tax Credits (FI'TC) to make 1t more competitive
with ather Canadian provinces. The new scheme
offers a refundable tax credit certificate worth 22%

on certan goods, services and labour costs,

Old Québec

The historic district of Old Québec became
one of UNESCO’s World Hentage Sites in
1985 and comprises two main sections: the
l.'pPer and Lower Towns. The l:ppt_'r Towwn
was selected as the site for Fort Smint Lows n
1608 and has since remammed the cit}"s
admimstrative centre as a result of its strategic
}'msilinﬂ atop the maghty (:up Dhamant.

The Lower Town, as the name suggests, sits at
the bottom of Cap Diamant, and its famous
church the Notre-Dame-des-Victoires captures
the Hair of classic French architecture. An
electnic cable car running at a 45-degree angle
from the fnmmmi}r narrow Fent=C J'lamplain road
to the top nfﬂap Diamant connects the lfp;:uzr
and Lower parts of Old {_!_Iiél)ﬁ.‘c‘.

The picturesque neighbourhood is served by
Gare du Palais tain and bus station. a
transportation hub built in 1915 with a grand
chiteauesque design similar to the grand
m.ilwn*_l.' hotel Chitean Frontenac.
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Image: The Unforgiveable © Kimberley French & MNetflix.

reinforcmg Alberta’s status as an advantageous
location for producing andiovisual projects. HBOY's
The Last of Us, which started production n the
province i July, is touted as the largest such
]'J-n:rllin;'tinu m Canada’s hif-itnr*_v.'. Season 15 of
Heartland and the senes debut of Billy the Kid
have also been recently hosted in Alberta. “Calgary
15 very famous for its mocky mountams.” says Black
Summer producer Jason Wan Lim. *We have an
area i southern Alberta called the Badlands.
ﬁ]mlming from Drumheller. It has this urlmnmr]rll}'
feel to 1. Lost in Space shot there, and
The Unforgiven too. We also have beautiful
lakes, rolhng wheathelds, and really cool anes.
Multimillion-deollar
drawn here”

BRITISH COLUMBIA

As surging Covid-19 rates shut down productions

'|Z'II1"rji.‘L'B arc II].'E.‘III’III'_']'I[J.:'-'

n certain parts of the world, service in Brinsh
Columbia was booming in September 2020,
Between 40 and 50 projects were either scheduled
tor prm:lucr.'mn ar m Im_'-lmulnctim: after Canada’s
westernmost province began implementing health
and safety |:mctd11rcx to protect its film mdustry
workers. These projects include: Netlix drama The
L-'rgﬁrrg:'irﬂfn'a starnng Sandra Bullock and Disney’s
Ive-action fantasy adventure Peler Pan & Wendy,
as well as ABC network drama Big L'}'.ﬂjr and Sony’s
action-comedy The Man from Torento. two
projects which both relocated from America to
Canada as a result of the }mmfrmic.

“We have very strict Covid-19 protocols i place
here - they call it the Gold Standard.” asserts Jim
Edward, founder of COFILOT Productions. “This
15 really just about keeping people safe, testing
evervone on a regular basis. And asa result, Canada
15 open for business.. We are busier now than we
were prc-'l.' 2ovid” The regonal Film Incentive BC
Tax Credit programme consists of six imtatves:
Basic (35%), Scriptwniting (35%), Trammng (30%),
Regional (12.5%), Distant Location Regional (6%)
and the DAVE cluster (16%)

otherwize known

as  Thatal  Ammation, Visual Effects and
Post-Production.

NOVA SCOTIA

Nowa Scotia - or New Scotland in Latin - was rocked

n 2015 when the government artnnpt::d to remove
the film industry’s generous tax incentives. The
mclustry rallied together against the move, resulting
in the establishment of the Nova Scota Film and
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Fund. This

means that Nova Scotia 15 one of the only

Incentives

Production

Television

Canadhan pnn‘i]:ﬂr_'ﬁ to offer an incentives fund
rather than a tax credit for flm pmtluutiu:L The
money comes through the province as opposed
to the central government, so pavments are
processed quickly.

Two streams are avalable for projects spending at
least CAD25.000. In Stream L a mmimum of 50%
Nova Sconans must be l:mp]u}'f:rl i head of
department positions, and a base rate of 26% on all
ehigble Nova Scotia costs 15 covered. In Stream L
with less than 50% Nova Scotan nwnrrshir.n or
control of production, 25% is offered. However,
where eight or fewer head of department positions
are filled. half of the posiions (rumded o the highest
whole number) must be hlled by residents of Nova
Seotiz. Where nine or more of these positions are
filled. a minimum of four must be filled by Nova
Scotians, For both streams. 2% additional funding 15
offered for shoots where greater than 51% of the
I:-r]m_'i]ml l:lmtng‘ap]l}' 15111 a rlirdl."]!l!ll-l't]l.'l.l!‘(rIll.lﬁl.il]l
area. Shoots of more than 30 days m Nova Scotia also
receive 1% additional fimding,

The newly-estabhshed mcentves fund marked the
heginning of the Province’s IMpressive comeback
storv. 2018 saw }m-duclin M1 SETVICES lx‘ghl to retum
to Nowva Scota. Iltspim the L'ump]iuatinnﬁ that arnse
durmg the Covid-19 l!lzl.lltln’:]'l'lil_'. 2021 was Nowva
Scotia’s busiest vear tor film ]'.-mduuliml_ Recent
I}ITH'[HL'L'I-H]IH mchide UCP's The Stnner and eOne’s
Moenshine as well as two Stephen King adaptanons:

EPIX/MGM's From and EPIN's Chapelwaite.

ONTARIO

Netthxs The Queen’s Gambit, Hulw's The
Handmaid’s Tale and Amazon’s The Boys have
all recently hlmed n Ontario. “We have great
meentives and  a  world-class |'.|1'ur|11f:liml
environment... that make Ontario a leading film
destination  worldwide,” emphasises Jonathan

Bronfman, President of JoBro Productions.

The east-central province boasts an incentive
scheme divided mto three Zroups: First-Time,
Small First-Time and Other Than First-Time
Productions. For First-Time Productions, projects
are ::ligil:lt for tax credits worth 40% of the labour
expenditures (for the first CAD240,000 spent on
the production, and 35% on the balance) as well as
an additional 10% of the labour expenditures if it 15
dusigmttd as a regonal Ontano '['l!‘l!ldl.li’.‘l‘.ih[]_ If the
project qualihes as a Small First-Time Production

BRUCE BROWNSTEIN
SUPERVISING LOCATION MANAGER
Ghostbusters: Afterlife

O§: Tell us about shooting the new
Ghostbusters movie in Canade.

A: We flew up to Calgary in the middle of
February, and scouted some locations that the
team found through the Film Commussion and
some scouts that I recommended. You'll see
theres a beautiful farm in the movie but it was
hard at hirst to find the *hero farm.” We had a
look around but nothing really fit the ill. We
decided to iind the coolest barn, and then see

if the rest of the farm went with it
O§: What happened next?

A: We realised that we had to find the landscape
and then put evervthing on top of it, so we
actually bought the bam that we liked and had
it moved to a new setting. We found a piece of
land. shghtly south of Calgary with lots of rollng
hills. We had a gravel. rural road with next to

no trafthe. and a ]ﬁlltup surrounded by crops.
O§: What else did the region offer?

A: You can go from hundreds of klometres of
nothing but perfect farms with crop m the held
to little towns that haven’t been gentrified or
bulldozed over. We had to create a plact where
the kads go to school as well as streets where
the chases take place. We ended up looking at
and then using a lot of these small towns. From
Dirumbheller in the north-east to Fort Macl.eod
tor the south, we found n these places enough
tor bnnld our own fictitious town, There’s great
vanety but it all his well together.... The
landﬁcapr: in southern Alberta 15 beautiful - it’s

u]}sn]utt]}' ::Fmttuuuhr.
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Image: The Queens Gambit © Phil Bray & Netflix.

ESSENTIAL FACTS

TAX INCENTIVES

257%

The Canadian Film or Video Production Tax
Credit (CPTC) Prm'idﬂs ehgible [mmductimm
with a fully refundable tax credit, available at a
rate 0f 25% of the qualibied labour expenditure.
The CPTC 1s _}mnrl\ administered |:n the
Canadian Audio-Visual Certification UH‘K‘E
(CAVCO) and the Canada Revenue Agency,
encouraging the estabhshment of Canadian
film and TV pmgrmnm.ing as well as the
dmth}nmrlﬂ of an actve domesnc mde[mndent
Pmdumﬂn sector,

CO-PRODUCTION TREATIES
Approximately 60 countries have signed
treaties and memoranda nfm}derstnm:i.ing with
Canada. The Diepartment of Canadian Hentage
15 respnnsilﬂe for the negotiation of these
mternational agreements.

ATA CARNET

YES

STUDIOS

Canada has a range of quality studios dotted
across its termitories. Wallace Studios in Ontano
15 a comprehensive media production complex,
spanmng 56.000 sqft & housing key auxiliary
services. Film Alberta Studios’ 51,570 sqft
site incorporates a 15,000 sqft soundstage.
Pinewood Toronto Studios homes 11 stages
actoss 20 acres, including the Mega Stage, one
of North America’s largest purpose-built
sound stages.

INTERNATIONAL TALENT

Gified & rehable producers include: John Kerr,
James O'Donnell, Tamara Bell, Bernard
Bourret & Andrew Leung,

RECENT PRODUCTIONS

Calgary - Canada’s third most populous city -
has hosted Fargo, Ghostbusters: Afterlife,
Heartland, Interstellar, Jumanji & The
R-fﬂmﬂ'ﬂf._‘ “-'I'.I.i.EE A].I'.'K,'TLI Was a kE}' ﬁi[E‘ ﬂ]l’
Hold The Dark, The Young & Prodigious
T. 8. Spivet, RV & Sanam Re.
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(1e. the total labour cxpcudimre cannot be more than
CAD50,000 at the time the production is
completed) it 15 possible to claim credit t[luul to the
lowest of: labour expenditures, or CAD20,000 for
regional Ontario prm'lltr_'tiuns_ or CAD15.000 for
non-regional Ontario productions. For Other Than
First-Time Productons, one can cam a credt :quul
to 35% of the labour expendhitures, or an additional
10% of labour expenditures if the project qualifies
as a regional Ontario production.

In the same manner as Bntish Columbia, Ontane
has expenienced a |11x+t-lm.'kdm'.'n surge 1
production as film companies turned to Canada’s
resources for assistance. “Since we returned from the
lockdown, we've had record-breaking numbers in
terms of prucluctinn volume and ]m:udm_'tiun
spending,” sayvs Ontario Film Commissioner Justin
Cutler. “Toronto 1s such a strong hlm junsdiction
with its festival - but I always encourage ]'.-mrluun
to think about all of the regions that we have m
Ontano, It represents .‘ﬁ.l{.h a wide varety of
locations, from forests and lake regons to small town
American and Midwestern looks. There are 40)
uni:|m‘ hlm offices across the ]mn"mcr that can hrlp
film |‘.|1'crrhu:linnﬁ advance ther [m:jt-:'ls_ S0 support
networks will exist wherever you work”

QUEBEC

Twentieth Century Fox’s \upuhuu blockbuster
X-Men: Dark Phoenex and Paramount’s "rtLi}th

King afldpmnfm Pet Sematary were shot as co-

productions m Québec. A 20% cash incentive 1s

available for all projects wath a mimmum total budget

of CAD250.000. Provided by the government of

Québec, the tax credit 15 based on all expenditures
and the producer 15 tli}Lﬂ:[lltiri.‘d to release the film
m the province. For VFX and computer animation
projects, an additional 16% tax credit enhancement
15 also available.

On a federal level. the Canadian sovernment also
olfers refundable tax crecits. The Film or Video
Production Services Tax Creche (PSTC) Programme
offers a 16% mcentive to foreign pmr]m'tiun
nr_nmpauitﬁ for services pr:rlhmltd m Canada by
Canadian  residents. These incentives are
co-admuustered h'_r Canadian Hentage’s Canadian

Audio-Visual Certithcanon Ofhce and Canada

Revenue Agency.

YUKON

Visiting productions in the Yukon province are
mcentivised by an attractive rebate scheme.
Production mnm]:-unit:i from outside the area who
are filming in the termitory or hiring Yukon crew
must be registered with Yukon Corporate affairs. A
25% rebate 15 then made available for payments to
Yukon ressdents and businesses wheo are mrrking on
feature hlms, digital media, documentanes, and
television programmes.

The productions may also access a 25% rebate on
wages ]}aid for on-set tramng to uligil]lr Yukon
labour, This traming r_'rpit.'ull}' covers both n_-chniqut
and nr_'uiuipmcm training as long as the necessary
resources are available and evervthmg s
|m_--a]}prm'£r| by the :1}1|1m]}riulf: body. A travel
rebate 15 also offered to cover travel costs from
Edmonton, Calgary, or Vancouver to Yukon's capital
city Whitehorse.
maximum of CADR 000, and |:1'uc|1|ctirmﬁ muist

Travel costs mav amount to a

cither be commercials or any other form of
pre wluction that does not have access to the Yukon

."iptml Rebate,

SOMETHING ELSE
You may have read about startled tourisis
l:at::hulg |1mp'i=:5 of Scotland’s Loch Ness

monster - but have you ever encountered
similar tales of the legendary Ogopogo?
According to Canadian folklore the Ogopogo
15 a resident of Canada’s Okanagan Lake, the
largest of five freshwater lakes in the Okanagan

aHE\ Often referred to as Oggy, ilghr:mgn of

smaller beasts resembling the mystenious
creature are known affectionately as Ogopups.

Although the ongins of the lake monster’s
palindromic name are disputed, some historians
claim that it can be traced back to one mght in
1924 when an Engﬁsh mnsic-hall SONZ Was
musheard by locals m the aty of Vemon, Brinsh
Columbia. The I].Tir_'i of this detail that the
Ogopogo’s mother was an earwig whereas his

I:.'.II‘J'IET WS st J'.lkl':l}' | ‘-‘-'I'I.E.Ell.

The Ogopogp myth 1s also largely shaped |.n
Secwepeme and Syilx natives, two indigenous
Canadhian groups who lived in the region before
ﬂm:ig?l settlers discovered therr termtores. For
the Secwepeme and Syilx, the word Naitaka

Was 'I.J_‘ﬂ;'d LX) dl_“'id'_'.li‘lll.’ a water.





