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The Global Fashion School: Fostering an Intercultural Approach to Fashion Education

Fashion is not created in a vacuum, fashion is an international language and to remain relevant the twenty-first century fashion school must produce global graduates. Organisations are microcosms of society; school culture comprises conceptions, norms and shared values. The modern fashion school should seek to create an intercultural creative environment for its students, to allow the diversity of the fashion industry to be reflected in its graduates. Higher education is increasingly globalised and it is important that the imagined communities hosted in our fashion schools foster an appreciation of diverse approaches to creative production. Both Western and Confucian heritage cultures have originality as a core characteristic of creativity and fashion is predicated on change, but a focus on the Kantian notion of genius, evidenced by an emphasis on individuality and rule-breaking, may leave international students disadvantaged when their cultural norms are misunderstood and tradition is mistaken for conformity.

International fashion students are attracted to London because of its cultural resources and the reputation of its fashion schools as hotbeds of young creatives, and this paper argues that the London fashion classroom can become a model global fashion classroom and provide a model for intercultural fashion practice as when collaborative learning cultures are endorsed teachers and students from diverse cultures benefit from the resulting dynamic interactions.

Reporting on current international creativity research in Western and Confucian heritage cultures plus my own qualitative research into creative learning in fashion schools, this paper argues that whilst the multicultural environment of London and its fashion schools is endorsed, a need exists for raising awareness of how creative practice is approached and evaluated in other cultures.

